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Executive Summary

This report presents the results of a 300-persoregiwconducted from July-October 2005, as
part of an extensive review of SAACID’s micro-crepgiogramme. All currency amounts
referred to in the survey are in USD.

The survey was designed to elicit demographic$) lastory, business and income and
expenditure information, entrepreneurial experiesmoe dreams, and other socio-economic
date. Those interviewed came from a random selecti@00 women, who have received one
or more loans from SAACID’s micro-credit progranorm 1996 to the present. Twenty-seven
percent of the women interviewed are still curngimila loan cycle; while 73% are either
between loans or have completed the programme.

The majority of SAACID’s clients are from urban ase had established businesses before
joining the credit-scheme, and are not consideregborest-of-the-poor. For example, the
average annual family income of clients beforeifmrthe credit scheme was US $1,370; with
the average family size being 8.4. Compare th&0tbpeople employed at US $2 a day
through a garbage collection programme implemehye8AACID in 2003. Approximately
70% of those participants were women. That groupdraaverage annual family income of
$183 and an average family size of 9.45.

Therefore, while the survey results presented aecerately reflect the experience of women
currently targeted in SAACID’s micro-credit prograra, they are not necessarily
representative of all women in Mogadishu societtherwhole of Somalia.

Demographics

Ninety-four percent of survey participants wererbior the regions of Banadir, Galgadud,
Middle Shabelle, Hiran or Mudug, while the rema@mfo were from other regions
sporadically.

The average age of clients surveyed was 43; with 66clients between the ages of 36-45.

Sixty-six percent of clients surveyed indicatedythere married, while 16% were divorced,
14% were widowed, and 4% were single.

Thirty-nine percent of clients surveyed indicatleyt are displaced (forced to leave from their
original homes); while 61% indicated they were digplaced.

There were 2,519 people constituting total houskébdependency of the 300 survey
participants, equaling an average of 8.4 peopldagmuily.

The average number of children conceived was 5ldreh per woman. Six percent of
women surveyed reported they have never concengdlaildren. The gross mortality rate of
the participant’s children was 13%.
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Education

Sixty percent of clients surveyed indicated no fareducation, while 30% indicated they had
primary school education, 9% indicated they hadsdary school education, and 1%
indicated they a college or university education.

At least 75% of participants indicated they weter&te. Thirty-six percent of participants had
undergone literacy & numeracy training in 1994 e’ most likely through SAACID.

Micro-Credit Programme Participation

A total of 594 loans were provided over 9 yearth® 300 clients surveyed, with an average
amount of US $718.67 in loans to each woman. 10Détients surveyed repaid all of their
loans.

Anywhere between 90-92% of clients surveyed (dejmgnoin the question asked) identified
positive life changes, increases in status andigeesand increases in self-esteem as a result
of joining the credit scheme.

Eighty-three percent of clients surveyed said tlveuld like an increase in the amount of
loans given. The average loan amount identifiegdnyicipants as ideal to succeed in their
business dreams was US $6,336. The most commoonsspgame from 19% of the
participants indicating they would like a $5,00aro

At least 78% of clients surveyed indicated they ld@ccept a higher service charge.

Ninety-six percent of clients surveyed indicateelytiknow other women who would like to
participant in SAACID’s micro-credit scheme andriag.

Business Activity

Ninety percent of participants had an establishedness before they joined the credit-
scheme, while the other 10% who did not were maimbge who received tye ‘n’ dye training
through SAACID as a dual programme along with thean.

Seventy-five percent of participants used up to$280 to start their business, while 18% of
participants used between US $201-400, and 7%rtitjpants used over US $400,
personally obtained through a variety of sources.

The most popular types of business were the sdi@odfitems at 32% of all participants,
clothing/fabric at 23% and kitchenware at 9%. Ott@anmon businesses were charcoal, gold,
tye ‘n’ dye, construction materials, fuel, and phaceuticals.

Of the markets in Mogadishu the most common busitazsations of clients surveyed was
Bakaro Market at 38.7%, Suuq Ba’ad at 19.7%, KaMarket at 19.3%, and Manopolyo at
9.3%. The remaining percentage is made up of vamoarkets throughout Mogadishu.

Thirty-five percent of participants indicated membef their family assist them in the
business operations.
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Seventy-nine percent of clients surveyed indicéiteg used the loan(s) to expand their stock
by increasing the quality and quantity, while 8%aeged or moved their shop, another 8%
changed their type of business, at least 4% opanextiditional shop, and 1% began
wholesale or import/export.

Thirty-three percent of clients surveyed indicatieely would like to expand their business to
import/export, 11% would like to work wholesale %4Qvant to continue expansion of their
current operations, 7% have ambitions of openiggcbimpanies, while the remaining 9% of
participants did not indicate any future businegzaasion.

Seventy-four percent of participants indicated éusiy as a threat to their business, and 24%
indicated inflation as a constraint. 7% of cliestisveyed have literally lost their businesses
due to market fires in Mogadishu.

Income

Eighty-eight percent of clients surveyed indicateely are the primary breadwinner in their
household now compared to 66% before joining tleglicscheme. Likewise, only 2% of
participants claimed their husbands are the prirbaggdwinner in their household now,
compared to 21% before. Fifty-eight percent of mearclient’s husbands are unemployed.

The average family income BEFORE joining the credischeme was US $1,370 per year,
while the average NOW is US $2,526 per year - an®4increase.

The average take-home income from business is U®3Der year. Take-home income is
over 50% of total family income for 79.3% of clisrdurveyed.

The annual take-home income from business increasepessively with each loan as
follows: a £'loan generated an average of US $1,440 per yaatl% increase, d%oan
averaged US $1,761 per year — a 22.3% increasé|aaB averaged US $2,029 per year — a
15.2% increase, and a 4/®an averaged US $2,605 per year — a 28.4% inereas

The monthly business revenue increased progregsiiti each loan as follows: &'loan
generated an average of US $535 per month — a 36@%ase, a"? loan averaged US $785
per month — a 46.7% increase,"al8an averages US $1,374 per month — a 75% incraase
a 4/8" loan averaged US $2,226 per month — a 62% increase

Forty-four percent of participants receive remittas from abroad. Of those who receive
remittances the average received US $824 per year.

Seventy-four percent of participants indicated ieasrto safeguarding money, such as market
fires, insecurity, lack of a bank or financial itstion, and inaccessibility to holding places.
Ninety-nine percent of clients surveyed indicateeytwould trust a SAACID money holding
facility.

Expenditure

The average family food spending by clients surdeyas US $55 per month BEFORE they
joined the credit-scheme, compared to US $100 merttmNOW - an 82% increase.
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The average amount spent on child education wa$Usr month BEFORE compared to
US $24 per month NOW - a 243% increase.

The average amount spent on healthcare was USr$dqeh BEFORE compared to US $12
per month NOW - a 200% increase.

Seventy-two percent of clients surveyed indicatexy thave purchased or engaged in self-
defined luxuries since joining the credit-schemiee &verage take-home income of those who
identified disposable income for luxuries was US88% per year.

The average amount spent on business stock BEFQIRIEG the credit-scheme was US
$153 per month compared to US $726 per month NONIs i§ a 375% average increase in
stock turnover due to growing sales (see supportimgbers in increased monthly business
revenue)

Seven percent of clients surveyed have hired emspl®yeceiving US $10-50 per month;
while 93% of clients do not have hired employees.

Socio-economic Indicators

Nearly 100% of clients surveyed advocate for thecation of girl children, with only 1
participant saying they support girl education, tmily after a boy has the first opportunity.

Thirteen percent of clients surveyed have neveteds doctor, while 6% last visited a doctor
from 1989-1995. Eighty-one percent of clients haséed a doctor since 1996, the year the
SAACID credit programme began.

Over fifty percent of clients surveyed indicateddiecal problems, including: 30% indicating
malaria, 4% indicating malnutrition and 2% indicatihaving diabetes themselves. Twenty-
six percent of client’s children or family membevsre cited as having malaria, 9%
malnourished, 9% suffer from bronchitis, and 7% eufrom TB. These numbers are seen as
an underestimation, due to complications in howdihestion was asked.

Ninety-one percent of clients surveyed were circigeat with thePharonicform of female
genital mutilation (FGM), while 9% were circumciseith the Sunnaform. Eight-nine
percent of clients were circumcised in the age earfs-8 years.

Four percent of participants indicated they wilt omcumcise their daughters, while 94%
indicated they would have or had their daughtexsuaicised in th&unnaform, and 2%
indicated their daughters would have or hadRharonicform of circumcision.

Eight percent of clients surveyed said they feeirthuman rights are not protected, 13% said
they feel protected by NGO'’s, 33% said they feetgxted by Islam, 37% feel protected by
their family or clan, 2% feel protected by locadders, and 7% feel protected by did not
specify by whom/what.
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Region of Birth
150 participants indicated they were born in BanRaigion/Mogadishu
33 participants indicated they were born in Galghdu
61 participants indicated they were born in Mid8leabelle
23 participants indicated they were born in Hiran
16 participants indicated they were born in Mudug
3 participants indicated they were born in Loweals#lle
3 participants indicated they were born in Lowdralu
4 participants indicated they were born in Bay
2 participants indicated they were born in Bari

5 participants indicated they were born in othgiges: Middle Juba, Gedo, Sanaag,
Ethiopia (Zone 5), and Waqooyi Galbeed

@ Banadir

B Galgaduud

O Middle Shabelle
O Hiran

B Mudug

O Lower Shabelle
B Lower Juba

O Bay

W Bari

B Other

11%
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Age of participants

The average age of survey participants was 43 y#drs

1 participant was in the age range of 20-25

9 participants were in the age range of 26-30
30 participants were in the age range of 31-35
105 participants were in the age range of 36-40
72 participants were in the age range of 41-45
53 participants were in the age range of 46-50
22 participants were in the age range of 51-55

7 participants were in the age range of 56-60

1 participant was over 60

O 20-25
m 26-30
0 31-35
W 36-40
W 41-45
W 46-50
B 51-55
@ 56-60
B Over 60
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Marital Status

199 participants indicated they were married

41 participants indicated they were widowed

48 participants indicated they were divorced

12 participants indicated they were single/neverried

14%

16%

B Married B Divorced 0O Single / never mamied @ Widowed
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Current Residential District

22% of the participants live in Karaan
19.3% of the participants live in Yagshid
15.3% of the participants live in Shibis
10.3% of the participants live in Hawl-wadag
6.7% of the participants live in Abdul-aziz
7% of the participants live in Wardhigley
6.3% of the participants live in Hodan

3.3% of the participants live in Wadajir
2.3% of the participants live in Bondhere
2.3% of the participants live in Hamar-weyne
1% of the participants live in Shingani

1% of the participants live in Hamar Jajab
1% of the participants live in Heliwaa

0.7% of the participants live in Waberi

0.7% of the participants live in Dharkeynley
0.3% of the participants live in Daynille
0.3% of the participants live in Afgoye

66
66

60
54
48
42
36
30
24
18
12

Percentage of Internally Displaced
117 participants indicated they are displaced ddro leave) from their original home, while
183 patrticipants indicated they are not displaced.

Displaced
39%

Not Displaced
61%

SAACID retains full copyright over this documentiatl data therein. Any reproduction in full or part must appropriately acknowledge
SAACID as the creator and owner of the data andidwmt.
SAACID can be contacted iaformation@saacid.org



13

Micro-credit Survey 2005 Data chart: Size of Housebld and Children Conceived

No. of Children 0. 1. 2. 3. 4, 5. 6. 7. 8. 9. 1d. 11. 1p. 13. 14.5. 1 16. | Totals
No of participants 18| 5 10 24 32| 49| 53 3¢ 3% 13 1p 4 B 4 D 1 1 3¢0
Total children born 0 5 20 72 128] 249 318 250 296 117 1p0 44 36 |26 0 196 1710
Number died 0 1 0 2 8 28| 35| 35| 41 21 1] 7 4 ¢ D 4 7 217
Total alive 0 4 20 70 | 120 217 283 21f 295 96 1p3 7 B2 17 0 139 1493
% died 0 | 20%| 0% 3% | 6%| 119% 11% 14% 146 18% 14% 16% 11% B5086 | 13%| 44%| 13%
% alive 0 | 80%| 100%| 97%| 94% 89% 89% 86% 8% 8P% 6% $4% PBEH| 0% | 87%| 569 87%
Total Household
Dependency 102 39 57 144 199 360 426 335 386 165 146 |57 |46 [280 17 | 12| 2519
Avg. Household Size | 57| 78| 57 60| 62 74 80 9B 1d4 127 1p2 14153| 140[ 00| 179 12p 8.4

0. Eighteen clients reported having never conceargdchildren (12 of those are single women). Téralmined total of all their household
sizes (including all dependents) amounts to 10R/iddals, making the average household size far ghoup 5.7.

Five clients reported having conceived of onédatach. Only one reported experiencing the deatheir child. These five clients have
household sizes which amount to a combined tot8Bahdividuals, equalling an average household efz7.8.

Ten clients had 2 children each, with none rpgpthe death of a child. Total household depengegualled 57, an average of 5.7.
Twenty-four clients had 3 children with only adhs. Total household dependency equalled 14dyenage of 6 people per household.
Thirty-two clients had 4 children with 8 deatfistal household dependency equalled 199, an awef.2 people per household.
Forty-nine clients had 5 children each withtaltof 28 deaths. Household dependency totalleqd &@verage of 7.3 per household.
Fifty-three clients had 6 children each witloal of 35 deaths. Household dependency totall€d 42 average of 8 per household.
Thirty-six clients had 7 children each with gatwf 35 deaths. Household dependency totalled 83%verage of 9.3 per household.
Thirty-seven clients had 8 children each witbtal of 41 deaths. Household dependency totalé&] &n average of 10.4 per household.
Thirteen clients had 9 children each with altof®1 deaths. Household dependency totalled a6%verage of 12.7 per household.

10 Twelve clients had 10 children each with altotal 7 deaths. Household dependency totalled dd&verage of 12.2 per household.

11. Four clients had 11 children each with a tofal deaths. Household dependency totalled 57yarage of 14.3 per household.

12. Three clients had 12 children each with a tota deaths. Household dependency totalled 4@yvarage of 15.3 per household.

13. Two clients had 13 children each with a tofé® deaths. Household dependency totalled 28, arage of 14 per household.

15 & 16. One client had 15 children and anotherX&dhildren, with a total of 9 child deaths. Helsld sizes were 17 and 12 respectively.
TOTAL: The 300 clients had a total of 1710 childrerith a 13% mortality rate, and household depengéatalling 2519 (an 8.4 average.)

=

CoNoa~wWN
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Education
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Educational Background
180 patrticipants indicated they had no formal etlana
89 of the participants had attended primary school
28 of the participants had attended secondary $choo

3 of the participants had attended college or usitye

60%

B No formal
B Primary
O Secondary

@ College or
University

Literacy Level

58 of the participants indicated they could readigte a basic minimum, including their
name and simple words, but could not be considdtingtionally literate.

233 of the participants indicated they could read arite

9 of the participants were completely illiterate

75%
B Basic
minimum

B Read &
write

OO None

19%
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Numeracy Level

8 participants showed no knowledge of working withimbers
51 participants could only use a calculator or addubtract only small numbers
104 participants indicated they could add & sulitrac

137 participants indicated they could add, subtmacitiple & divide

B Calculator only &
basic minimum

17%

B Add & subtract

45% O None

35%

3% @ Add, subtract,
multiply & divide

Year (if applicable) participants took literacy & numeracy training (LNT)

51% of the participants never completed formatdity & numeracy classes
7% of the participants were trained in literacy @meracy in the 1970s
6% of the participants were trained in literacy @mmeracy in the 1980s

36% of the participants completed literacy & nunegrafter 1994, almost all of them
through SAACID’s LNT programs

160 152
140
120
100
80 71
60
40

20
| [ ]

O T T T T
Never 1970s 1980s 1994-1999 2000-2004

38

SAACID retains full copyright over this documentiatl data therein. Any reproduction in full or part must appropriately acknowledge
SAACID as the creator and owner of the data andidwmt.
SAACID can be contacted iaformation@saacid.org



17

Other Training or Educational Background

Survey participants were asked what other typeadfing or education they have undergone
if any. Multiple answers were permitted.

80% of the participants did not indicate they hag ather type of vocational training or
informal education

5% of the participants claimed to have trainingyjing

5% of the participants claimed to have traininggithoring

6% of the participants indicated they were traimetye ‘n’ dye through SAACID

2% of the participants claimed to have trainingamputers

7% of participants indicated other training* adduals: teacher training (2), English (2),

home economics (3), first aid (1), handicrafts ablic speaking (1), Arabic (1),
informal education (6)

300
241

250

200

150

100

No. of participants

50 61619 > 21
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Future Training Desired

Survey participants were asked if they desiredtgpg of future training and if so what. The
guestion was meant to refer to training for bussrdsvelopment, but all answers were
acceptedMultiple answers were permitted.

None Indicated

. 45%
Future Training

Desired
55%

18.3% of participants desire advanced businessinigi

6.7% of participants desire training in accounting

8.3% of participants desire computer training

7.3% of participants desire English studies

9.7% of participants desire training in tailoring

1.7% of participants desire training in typing

3.3% of participants said they would like vocatibimaining but did not specify what
45.3% of participants did not indicate any typduttire training desired

7% of participants indicated the following otheypes of training: literacy and numeracy
(3), teacher training (2), to be a lab technicin {ye ‘n’ dye (1), women'’s rights (1),
animal keeping (1), math- science-history (4),-&@iM (1), health (4), HIV prevention
(1), handicrafts and cooking (1), Holy Quran (1)

160
140
120
100

136

No. of participants
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Micro-Credit Programme
Participation
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Year joined the SAACID Credit Scheme

Survey participants were asked what year theyjfieed the micro-credit programme, and if
they are currently in a credit cycle.

61 participants (20.3%) joined in 1996 - 3 participants (1%) joined in 2001

66 participants (22%) joined in 1997 - 28 participants (9.3%) joined in 2002
15 participants (5%) joined in 1998 - 37 participants (12.3%) joined in 2003
53 participants (17.7%) joined in 1999 - 30 participants (10%) joined in 2004

7 participants (2.3%) joined in 2000

70
60-
501
40
304
20+
10

0-

N
o

60 12

55

No. of participants

NN N NN NN NN NN

O Currently in loan cycle @ Not currently in loan cycle

27% 73%
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The Loan Orientation Seminar (LOS)

Survey participants were asked their input regaytle subjects taught as part of SAACID’s
loan orientation seminar (LOS) and other activiieaducted (Multiple answers were
permitted)

98.6% of participants mentioned Bookkeeping agedliand helpful subject, while only 2
participants said they disliked it or found it utgfal

30.6% of the participants mentioned Conflict Resotuas liked and helpful, while 9.3%
disliked or found it unhelpful

28.9% of the participants mentioned Health as li&ad helpful, while 11.3% disliked or
found it unhelpful

21.1% of the participants mentioned FGM Awareneastikad and helpful, while 8.6%
disliked or found it unhelpful

6.5% of the participants said they liked the Advycaorkshops while 27.8% of
participants disliked them or found them unhelpful

18.7% of the participants said they liked or folmedpful the sessions on Women'’s
Rights, while 19.9% disliked or found them unhelpfu

4.4% of the participants mentioned Experience 8kdforums as being helpful for them,
while 43.6% disliked them or found them unhelpful

7.8% of the participants liked the subject on Dreamd Future Planning or found it
helpful, while 16.2% disliked or found it unhelpful

LOS Subjects & Activities

350

£ 300 @
T
S 250 +—
.S 2001
@ 150 127
2 00 % 85 62 81
Y— T Oz 5558
o- 50 +— > %7 33 2 2 il ’1_3I 1 0 10
§ 0 T T T T T l_. T T
O 5 s * * <
ég\(\q \$6‘\ Q;b\ é\ﬁ ) \&\\ (\Q\Q \)@" & (§§
& @ T ¢ & & S ¥
N < < <& 2 & <
O & K
é\é\ v

@ Mentioned as liked and helpful® Mentioned as disliked and least helpful

* Old and new clients are invited to participateainariety of continuing education
opportunities offered through SAACID’s women empeowent division. Advocacy
workshops hosting debates on issues affecting woasewell as experience sharing forums
for business women are such activities.
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Amount of loans received by SAACID survey participats

# of Loans from SAACID 1 2 3 4 5
Amount of each loan $200 $400 $700 $700 $700 n/a
No. of participants 134 79 51 31 5 300
Total amount of loans
given to survey
participants $26,800 $47,100* | $66,300 | $61,900 | $13,500 | $215,600

A total of 594 loans were provided over 9 yearth® 300 clients surveyed, with an average
amount of $718.67 in loans to each woman. 100%ierfts surveyed repaid all of their loans.

Number of Loans Received:
Percentage of Survey Particpants

45%

2%

10%

E1lLoan B2 LoansO3 Loans®4 Loans®E5 Loans

REPAYMENT: 100% of participants have repaid all of their Ipan

* While almost all participants followed the regulaan order of $200, $400 and $700 for
subsequent loans, one client with 2 loans had doast of $100 and a 2nd loan of $200.
Another client had loans for $200, $400, $600, $1@&ause the officers did not think she
was ready for a third loan of $700 at that timehe$e unique amounts were taken into
account in calculating the totals abové&otals are the amount of loans x the number of
participants with that amount, plus the total oithprevious loan amounts. Example: $400 x
79 = $31,600 - $200 (special case) = $31,400 + $20M -$100 (special case) =$47,100
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Life Changes

Survey participants were asked how their lives gedras a result of entering the micro-credit
program. The following is a breakdown of their r@sges by the primary change they
identified in their lives:

42 participants indicated an increase in theiustand prestige, giving examples of being
more able to help others, being recognized as kvallwvn business women, and being
involved in the family and clan decision making.

98 participants indicated their standard of livimproved in some way or overall, and
some gave specific examples of being able to lauinéw home, buy land or install a
phone line.

51 participants indicated they are now living a éantable life with 3 meals a day and all
their most basic needs met.

31 participants indicated they are now able to gbaeit children to school.

43 participants indicated emphasized they are redfassfficient and able to support
themselves and their families without having ty i@h anyone else.

13 participants emphasized the growth they haveenratheir business and their
increased business skills.

22 participants did not indicate any life changes.

4.3% 7.3% 14.0%

32.7%

17.0%

O Increased Status & Prestige B Improved Standard of Living

O Meeting All Basic Needs O Able to Send Children to School
O Reached Self-sufficiency O Business Growth

B No Changes Indicated

The above then indicates that at least 92.7% aualley participants have noted specific
improvements to their lives, while the remaining%.did not specify note any improvement.

Note that when a participant indicated more thasm @sponse, such as being able to feed her
children and send them to school, the change shptlin greatest increase in standard of
living was used for the calculation.
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Role in the Community

Participants were asked how their role in the comitgichanged after entering the credit-
scheme and as their business expanded and/oirtbeine increased.

274 participants (91.3%) indicated specific waysvinich their role in the community became
more prominent or improved, while the remainingo26ticipants (8.7%) indicated no change.

Status Cgange No change
91.3% 8.7%

While the following chart breaks down their specifesponses, it is important to note there is
an overlap of the categories. Such as, those wdioated they are now able to give to people
in need, most likely have an increased participaitiothe clan decision making. This is
because often it is the clan elders who come tectotontributions for those in need. Another
example is the overlap between those who are ttustbusiness (usually meaning they are
able to receive stock on credit) would also meay #ire respected in the community.

10% of participants (30) indicated their participatin family and clan decision making
has increased

39% of participants (117) indicated they are mespected in the community
4.6% of participants (14) indicated they are novedb give to those in need
37.7% of participants (113) indicated they are mesll-known & trusted businesswomen

8.7% of participants (26) did not indicate any at&im their role in the community

140
120
100

80

60
40 30 26
20 14

; | T i

Clan Respected Able to Give  Well-known No change
Participation

117 113
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Changes in Self Esteem

Survey participants were asked how their businkasged the way they see themselves or
affected their self-esteem.

270 participants (90%) indicated specific waysttlseif-esteem improved as a result of their
business activity, while 30 participants (10%) cated no change in self-esteem.

Increased self- No change in self-
esteoem esteem
90% 10%

The following breaks down their specific responag$o what contributed to the positive
changes in their self-esteem:

11.7% of participants (35) stated their self-suéficy has improved their self esteem
4.3% of participants (13) mentioned happiness

38.3% of participants (115) indicated they are pgrby naming specific things they have
been able to do — such as sending their childresghiool or expanding their business
12.7% of participants (38) indicated their selfeesh has improved because they are
trusted and respected in the community

16% of participants (48) indicated they have marefidence and belief in their abilities
7% of participants (21) indicated they considemnibkelves wealthy and economically
developed, increasing their self esteem

10% of participants (30) did not indicate any chengtheir self esteem

140 115
120
100
80 48
60 35 38
40 13 21
20 | | ]
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Ideal Loan Amount Desired

Survey participants were asked and encouragecetordthat if anything was possible, what loan amtugy would need to succeed. The
following is a breakdown of their response into W8llar amounts:

60 -
50

57

38

40
30

S0 34 o
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No. of participants

20

12

10
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Il . ﬁﬁ 11 ﬁ;a
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The average loan amount dreamed was US $6,336mbkecommon response came from 19% of the partitsgadicating a $5,000 loan
would be sufficient to succeed in their dreams.
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Micro-credit Programme Service Charges

Survey participants were asked if they would aceelpigher service charge on a larger loan.
At the time of the survey August-October 2005 éneice charge on all loans was 2%, an
increase from 1% prior to 2004.

1 participant indicated they would be willing toypa 20% service charge

2 participants indicated they would be willing taypa 10% service charge

1 participant indicated they would be willing toypa 7% service charge

22 participants indicated they would be willingpay a 5% service charge

17 participants indicated they would be willingpay a 4% service charge

191 participants indicated they would be willingaay a 3% service charge

59 participants indicated they would NOT be willimgpay a higher service charge, but
accept the current charge of 2%

5 participants gave the following additional respest $10 flat rate, $3/week, $40 flat
rate, $50 flat rate, $7/week*

2 participants acknowledged they would be willingpty an additional service charge but
did not specify how much*

2.3% 1.0% 0.3% 7.3%

5.7%

W 10-20% Service Charge B 7% Service Charge

O 5% Service Charge B 4% Service Charge

O 3% Service Charge @ No increase - 2% Service Charge
O Other options*
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Increasing Membership in Micro-Credit Program

Survey participants were asked if they knew othemen who would like to participate in
SAACID micro-credit scheme and training.

[ 13 participants indicated they do NOT know othemega
who want to join

0287 participants indicated they know other women whnt
to join
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Future Programme Expectations

Survey participants were asked what their futugeetations are for SAACID’s micro-credit
programme.Multiple answers were permitted

56 participants (18.7%) said they would like SAAGHDcontinue helping poor women
with loans and business and vocational training.

249 participants (83%) said they would like arré@ase in the amount of loans given.

6 participants (2%) said they would like SAACIDfaxilitate information sharing with
high level business women and business women abroad

104 participants (34.7%) said they would like togdeen more training — primarily in
business.

10 participants (3.3%) said they would like SAACQDhelp them create companies or
facilitate the creation of women’s cooperatives.

7 participants (2.3%) said they hope the programitienake them highly successful
business women.

12 participants (4%) gave made the following oheggestions for programme
improvement:

2 participants said they would like SAACID to prdeifree education

5 participants said SAACID should expand its prograe to other regions in Somalia

3 participants said the duration of the loan reparynshould be extended

1 participant suggested that loan orientation shoel given especially to young girls

1 participant said they hope this programme waldeéhem to participate in the Somali
political system and they will advocate for womaights.

300

249

250

200

150

100

50 1
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Business Activity
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Previous Business & Work History

Participants were asked about their previous basiaed/or work history from any time in
their lives.

103 patrticipants either stated they had no wostohy, did not answer the question, or
specifically claimed to be housewives prior to titgrtheir business.

146 participants indicated they were always ingée type or similar business as now,
including one woman who claimed she began sellotgtpes when she was 8 years old.

12 participants claimed to have worked as maids@ervants (some in other countries
such as Saudi Arabia and Yemen) before going m#o bwn businesses. Some of those
raised money in this way in order to start theindwsiness.

15 women claimed to have previous experiencengetlharcoal.

10 participants claimed they were previous goveminemployee (4 unspecified, 2 for the
Ministry of Agriculture, 2 government secretarigégpr the Ministry of Tourism, and 1 for the
Ministry of Public Works and Housing).

4 participants indicated they previously ownedaesants.
2 participants indicated they were previously tesis.

8 participants claimed the following other worlpexience, including: being a travel agent,
working for ICRC, working for CARE, being a Natidriasurance agent, owning spaghetti
factory, owning a grinding machine for grains, omgqa brick making machine, and
importing mattresses from other regions for sal®logadishu.*

0.7%
2.7%
1.3% °

5.0% 3.3%

4.0%
34.3%

48.7%
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Established business prior to joining the SAACID cedit
scheme

30 participants (10%) claimed NOT to have an eshbt business before joining the
credit scheme.

Of those, 24 participants cited SAACID as the sewtthe start up funds for their
business, 19 of who were recipients of previous SAATye ‘n’ Dye training. The
remaining without established businesses mostlikegteived loans in the first year of the
program when having an established business was syécific requirement.

270 participants claimed to already have estaldighesinesses before joining the credit
scheme.

10%

90%

O No Established Business M Established Business
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Survey participants were asked how much money tisey to start-up their business. The
following is a breakdown of their response divideth ranges of US Dollars:

32 participants used US $50 or less

63 participants used between $51-100
60 participants used between $101-150
70 participants used between $151-200
18 participants used between $201-250

30 participants used between $251-300
12 participants used between $301-400
9 participants used between $401-700
6 participants used $1000 or more

To simplify further: 75% of participants used upd200, 20% of participants used between
$201-400, and 5% of participants used over $43&d their businesses.

1)
5 @
S5 225
Z e
g 60 15
Up to $200 $201-400 Over $400

Participants were also asked where they got thaimess start-up funds:

W Borrowed

O From Husband
| Savings

0O SAACID Loan

B From Friends

O Inheritance

B From Relatives

O Sold personal
items
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Start-up Funds for Business Compared to Take-homeicome Now

In order to identify a relationship between the amtof funds used to start a business and the anedumcome an entrepreneur may expect
eventually from that start-up initiative, particigaesponses were divided into categories base¢deoamount of start up funds they used.
Responses were then further divided into categtsssd on take-home income now, and then calcuilattedelative values. The following
chart illustrates a relative percentage shift acemch income range.

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

33%
— 31%
23% 22%
20% 22%  — - 189% 20% 20%
190L 13% 120 [ ]
=7 — 12% 7% 8%
204 7% nn, Y0 1% 1%"—10’/1
l_l — —1i
& & & & % & 2 S &
ES & N4 & (]90"/' & {90”' @®' Q\SSP
N S % N & & & & o
O Up to $200 0 $201-400 O Over $400

The average annual take-home income for the 75panicipants who used up to $200 was $1,602, wh#eaverage income for those who
used $201-$400 (20% of participants) was $2,220 the average income for the remaining 5% of padits who used over $400 was $2,133.
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Type of Current Business:

96 participants indicated their primary businedsvayg involved food items

68 participants indicated their primary businedsvayg involved cloth fabric or clothing
27 participants indicated their primary businedsvayg involved utensils & kitchenware
26 participants indicted their primary businessvégtinvolved charcoal

21 participants indicated their primary businegsvag was selling gold

19 participants indicated their primary businedsvay involved tye ‘n’ dye

10 participants indicated their primary businessvdg was Bagaashselling mixed items
(for example cosmetics, shoes and utensils compined

7 participants indicated their primary businessvéagtinvolved construction materials

5 participants indicated their primary businessviagtwas selling Fuel

5 participants indicated their primary businessvéagtinvolved pharmaceuticals

4 participants indicated their primary businessvagtinvolved cosmetics

3 participants indicated their primary business waming a restaurant

2 participants indicated their primary business waming a bakery

The remaining 7 participants were involved in tllofwving businesses respectively:

running a salon, raising livestock, butchery, jdemyl sales and fixture, keeping cows for
milk sales, selling shoes, and tailoring

O Food ltems

B Cloth

O Utensils

@ Charcoal

O Gold

9% O Tye 'n’' Dye

B Mixed ltems

B Construction Materials
B Fuel

B Pharmaceuticals
O Other

O Cosmetics

23%

0
32% 7%

O Restaurant
B Bakery
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Type of Business compared with Take-home Income

In order to have a closer look at the take-homerme that different types of businesses seem tagepsurvey participants were divided into
categories by their type of business. Biverageannual take-home business income was then catculat each category.

$5,000 $4,717
$4,500
§ $4,000
= $3,500
()
£ $3,000
g $2,500;
s $2,000;
|_
‘_3“ $1,50041
= $1,000
<

$500
$0

Note that while most of the business categorieg leaough records to accurately represent the avemgome generated for each group, the
number of participants engaged in the sale of (Bglpharmaceuticals (5), and construction matexi@) is not high enough to guarantee the
accuracy of those averages above.
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Location of Business — Districts & Markets in Mogadshu:

2.3% of participants indicated their primary pladédusiness is in Abdul-aziz District
38.7% of participants indicated their primary @axt business is in Bakaro Market
19.3% of participants indicated their primary @axf business is in Karaan

2% of participants indicated their primary placebasiness is in Medina Market
9.3% of participants indicated their primary platdusiness is in Manopolyo/Shibis
3.3% of participants indicated their primary pladédusiness is in Sinay/Bondhere
19.7% of participants indicated their primary @axf business is in Suuq Ba'ad

2% of participants indicated they work from thleimes

3.4% of participants (10) indicated their primaigice of business is in other*
markets/districts: Hamar-jajab District (2), Hanveayne District (4), Wardhigley District
(2), Suuga Xoolaha Market (1) and Towfiqg Market (1)

Other*, 10
Medina, 6

In house, 6

anopolyo Market,

Districts/Markets
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Market compared with Take-home Income

Participants were divided into categories by thekeig/districts where they operate. Tderageannual take-home business income was then
calculated for each category.

$3,000
$2,590

$2,5001

$2,000;

$1,5001

$1,0001

Annual Take-home Incom

$500

$0-
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Note that while most of the market categories lenaugh records to accurately represent the avemageme generated for each category, the
number of participants operating in Medina (6) ailodul-aziz (7) are not high enough to guaranteeatwuracy of the reflected incomes above
for those markets.
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Family Involvement in Business
193 patrticipants (64.3%) claimed their family dO&3T assist them in their day-to-day
business operations

67 participants (22.3%) indicated their childresiststhem in day-to-day business
operations

10 participants (3.3%) indicated their husbandsttsem in day-to-day business
operations

6 participants (2%) indicated their parents agbisin in day-to-day business operations

23 participants (7.7%) indicated their relativesiststhem in day-to-day business
operations

1 participant (0.3%) runs her business restaudangawith the whole family

None
64.3%

Child(ren)
22.3%

Husband
3.3%

Whole Family Relatives Parents
0.3% 7.7% 2.0%
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USE OF LOAN

Survey participants were asked how they changedlbsiness after receiving the loan, or
how they used the loan for their business.

25 participants (8%) indicated they used their SAA®an(s) to change their type of
business

238 participants (79%) indicated they used theiASFD loan(s) to expand (increase the
quantity & quality) of their stock

23 participants (8%) used the loan(s) to enlargedave their shop
12 participants (4%) used the loan to open a sesbag/business

2 participants (1%) indicated they changed thesiress to wholesale and/or export

79%

8%

8% 1% 4%

E Changed type of business

O Expanded Stock

E Enlarged or moved shop

[0 Opened another shop

B Began wholesale and /or export
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Future Business Expansion

Survey participants were asked how they would tikexpand or change their business in the
future.

120 participants indicated they would like to plogdly expand their current shop, open
new shops or add new items to their current busines

73 participants indicated they would like to chatgeéirect imports

11 participants indicated they would like to chatméirect exports

14 participants indicated they would like to doedirimport and export

34 participants indicated they would like to chatiggr business to wholesale

21 participants indicated they would like to opebigastore, company or factory

1 participant indicated they would like to teach ty’ dye to women and hire an assistant

26 participants did not indicate any future expangor their businesses

24.3%

B Expand existing business B Imports

O Exports O Imports & Exports

B Wholesale @ Big Store, Company or Factory
B Teach Tye 'n' Dye O None indicated
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Business Constraints & Risks

Participants were asked what constraints and tiskgface in operating their business.
Multiply answers were permitted

73.7% of participants indicated insecurity as @alto their business

24% of participants indicated inflation as a threatheir business

10.7% of participants indicated lack of capitabasonstraint they face

4.3% of participants mentioned market fires asradtirisk to their business

4% of participants indicated a poor economy asrestraint they face

2.3% of participants indicated road blocks/checktsoand bad roads are constraints
0.3% of participants indicated lack of good bookkeg knowledge as a constraint

9% of participants indicated the seasomad xiran- meaning closed sea* as a constraint

9.3% of participants did not indicate any constsaor risks

250

221

2004

150

100

No. of participants

*Bad Xiranor closed sea is a period from June-August whenatimd and ocean waves are
very rough, where smaller ships and boats canpmiach the Mogadishu ports and even the
larger ships have great difficulty offloading thgoods.
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Experience with Failed Business

In a separate question participants were askdwkyf €ver operated a business that collapsed,
and if so what happened.

249 participants did not indicate any experiendé failed business. However based on
responses regarding business constraints and aisiisalso considering that sixty-six
percent of participants indicated some type of jotesbusiness or work history, the
likelihood is high that some of these participaattgeast changed their business over time
due to inflation, competition, and other eventsahhed to loss of profit.

Of those participants that cited an experiencaiéd or collapsed business:

13 participants indicated conflicts, insecurityptiog and/or militia roadblocks having led
to the collapse of their business

21 participants indicated they lost their busindiss to market fires

14 participants indicated lack of profit (due téesa competition, inflation, and fake
money) as the cause of past business failure

1 participant claimed their boat sunk and they é&rything*
1 participant claimed they literally lost their neynwhile transporting their goods*

1 participant claimed their livestock transportstrad and all the animals died*

83%

1% 5% 7% 4%
@ None Indicated B Insecurity O Market Fires
O Unprofitable B Accidents*
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Income
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Primary Breadwinner: Before vs. Now

Below is a comparison of participant responsesrokgg the primary breadwinner in their
households before they joined the credit-schenmota Eight-eight percent of clients
surveyed are the primary breadwinner in their hbakls NOW, compared to 66% BEFORE.

Absolute Values

@ 300 264
S 250
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S 200
g 150
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0 — T T T - T T
Father Husband Myself Husband & Mother Other
Myself Relatives
H BEFORE H NOW
Percentage Shift
100 88
X
g
£ 60
8 40
o 20.7
X 20
17 0 2 738571 161
0 — T T I_-_'_:—_'_I:__
Father Husband Myself Husband & Mother Other

Myself Relatives
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Role of Husband
Below is a breakdown of the husband’s economic irotbe family if applicable:
115 participants indicated their husbands are uteyagd (58% of married clients)
75 participants indicated their husbands are wgrkd8% of married clients) *
2 participants indicated their husbands live abroad
2 participants indicated their husbands are il/sic
41 participants are widowed
48 participants are divorced
5 participants indicated their husbands live witheo wives

12 participants have never been married

Unemployed
37%

Working
25%

N/A Single
4%

Living with anothe
wife
2%
Divorced
16% Deceased [ 1%

14% 1%

* Of those whose husbands are working (75 out 6fi@@ords), the following is a breakdown
of their work:

Watchman 17.50%
- Driver 18.90%
@ - Work with wife together
_ in business 6.75%
- Teacher 13.50%
Businessman 9.45%
Other 33.90%
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TOTAL FAMILY INCOME: Before vs. Now

Survey participants were asked about their totailfaincome before they joined the credit schemeswe now. The following is a breakdown of
their response into annual income ranges of U.fardo

Family Income - Absolute Values
100 35

81

No. of participants

B BEFORE Bl NOW

The average annual family income BEFORE joiningdtezlit scheme was $1,370. The average annualfamome NOW is $2,526
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Family Income - Percentage Shift

100+

90+

80

70

40 28.3 27

% Percentage %

H Before Bl Now

There is an average 84% increase in family incamm before joining the credit-scheme to now.
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Annual Take-home Business Income in Ranges of USD

Participants were asked what part of their totalifaincome is made up of take-home
income from their business. The average take-hamméss income NOW is $1,692.
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Take-home Business Income as a % of Total Family tome

4 participants indicated their business incomess than 25% of their total family income
58 participants indicated their business inconbi®&0% of their total family income

106 participants indicated their business incosn&li-75% of their total family income

42 participants indicated their business incom&i®9% of their total family income

90 participants indicated their business incomE3% of their total family income

0
30% 1% 19%

36%

O Less than 25%M@ 25-50% O 51-75% O 76-99% @ 100%
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Income Compared with Number of Loans Received

Data for survey participants was divided into catexs by the number of loans they received. Avemgaial take-home business income and
average family income was then calculated for eatagory.

$4,500
$4,000 $3,V
$3,500

$3,000

$2,500

$2,036
$2,000

$1,370

M7G1

$1,440

$1,500 +

Annual Income

$1,000

B $842

$500

$0 T T T T

Before Loan(s) 1 Loan 2 Loans 3 Loans 4-5 Loans

- Total Family Income - Take-home Business Income

Average annual take-home income as a percentagetofal family income
Before Loan(s): 61.5% 1 Loan: 70.7% 2 Loans: 71.8% 3 Loans: 67.4% 4-5 Loans: 67.1%

Percentage increase with each loan
After 1 Loan: Family Income 48.6%, Take-home 71% teAR Loans: Family Income 20.5%, Take-home 22.3%
After 3 Loans: Family Income 22.7%, Take-home 15.286ter 4-5 Loans: Family Income 28.9%, Take-homel28
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BUSINESS REVENUE / GROSS INCOME

Participants were asked their average businessuewduring each loan period — the gross income fal@s or services before considering any

expenses or stock purchases. The figures weralatdd into monthly ranges of U.S. dollars. Therthallows shows the percentage of
participants in each monthly range by the numbdoaris. Values and percentage are located in tzetalale below.

Monthly Revenue during Each Loan - Percentage Shif
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The monthly business revenue increased progregsiitd each loan as follows: &'loan generated an average of $535/month — a 362%
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increase, a" loan averaged $785/month — a 46.7% increas®,laa® averages $1374/month — a 75% increase, drf'doan averaged

$2226/month — a 62% increase.
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Monthly Revenue Data Table
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Monthly Revenue| During 1% Loan | During 2" Loan | During 3™ Loan During 4" Loan
Ab.* |Rel*| 9% Ab. | Rel. % | Ab.| Rel. % | Ab.| Rel %
Up to $250 41 « 14% 7 13| 4% 4 14 59 2 17  5.6%
$250-500 143| 48% | 35| 63| 21% 4 14 5% 2 17  5.6%
$500-750 68| 23% 76 | 137 | 46% 29 99 339 5 4D 14%
$750-1000 20| 6% 23 | 42 | 14%| 17 59 209 5 42 14%
$1000-1250 12| ° 4% 8 14 5% | 11 38 13% 6 50 16.7%
$1250-1500 71 " 2% 7 13 4% 8 28 9% 6 50  16.7%
$1500-1750 2 | 0.7% 0 0 0 1 3 1% 1 8 2.8%
$1750-2000 < 1% 1 2 | 0.6% 2 7 2% 2 17  5.6%
$2000 & Over 4| " 1.3% 9 16 | 5.4% 11 38 129 7 57 19%
TOTALS 300 | 300 | 100% | 166 | 300 | 100% 87 | 300 | 100% 36 | 300| 100%
Average $535/month $785/month $1,374/month $2,226/month
Lowest $20/month $70/month $80/month $80/month
Highest $2,810/month $4,680/month $13,000/month $13,000fmon

*The abbreviation of Ab .refers to absolute valbased on the exact number of participant respofwesach category, while Rel. refers to

relative valuescalculated based on the percentage
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Remittances

Nearly half of all survey participants indicateéyhare currently receiving some amount of
remittances from abroad. The average amount ofttemaies received is $364 annually or
$824 if only looking at those who actually receiliem.

0O 131 participants indicated they receive remittances

B 169 participants claim they do NOT receive
remittances

180
160
140
120
100
80
60
40 22
2 [ ]

71

30

LN
N

Remittances as a percentage of total family income

250 5% @ None 0% - 169 participants
B Less than 25% - 42 participants

14% 0 25-49% - 75 participants

56% -
0 50-75% - 14 participants
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Safeguarding Income/Money

Survey participants were asked if they safeguasd thoney and if so where. The word
safeguardvas used as opposed to simply saving money betlageiseis no institutionalized
banking system in Somalia. The concern is how Ke®p their income safe, especially if
they are trying to save money or accumulate timeiorine for future investment.

38 participants said they do not safeguard moneigating they do not have income
accumulate beyond covering daily expenses

93 participants said they safeguard money in tineirket shop (for example, hiding it
somewhere amongst their stock)

139 patrticipants said they keep their money infa aad/or a locked store in the market,
often involving the payment of a fee to the stoegdex or person with the safe

23 participants said they safeguard their mondjeir homes
4 participants said they safeguard their moneydimihot say where*

1 participant said they safeguard their moneRamabshil- a Somali money transfer
agency*

1 participant said they send their money to reéetivn Nairobi to hold for them*

1 participant said they leave their money with enmyoexchanger (a person specializing
in exchanging money) whom they trust*

8%

O Do NOT accumulate money
O In market shop
@ In safe and/or a locked store in the market

O In home
O Other*
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Problems Safeguarding Money
Participants were asked what problems they fasafeguarding money.

139 participants said insecurity/theft/looting igsk to safeguarding money
50 participants mentioned market fires as a riskafeguarding money

30 participants said not being able to always actesir money is a problem
77 participants did not indicate any barriers ifegaarding money

4 participants stated that there is no bank oalpigi place to keep their money

10% 1%

46%
@ None Indicated B Insecurity/theft
O Market Fires O Inaccessible

@ No Bank or Reliable Place

SAACID Money Holding Facility

Participants were asked if they would trust a SAB@ioney holding facility if it was offered
to them. 298 participants said yes, while onlaii $10.

YES
99%

NO
1%
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Expenditure
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Annual Expenditure Compared with Take-Home Income

57

Survey participants were divided into categoriesh®yr take-home income bracket. Average annuaidipg on food, education and healthcare
was then calculated for each category.
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Annual Take-Home Income Brackets
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Note that while most of the income categories lenaigh records to accurately represent the figatesve, the number of participants in the
lowest and highest income brackets is not high ghda guarantee the accuracy of those averageseabov
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Annual Expenditure Compared with Number of Loans Reeived

Data for survey participants was divided into catexs by the number of loans they received. Averagathly spending on food, education and
healthcare was then calculated for each category.

$2,500
$2,256
e $2,000
*3 $1,710 $1,629
2
$1,500 $T 489
(b ’ $1,285
% B _.$)133/i $1,447
W s1000 1 gops A 149
E
C  $500 654 = $560——
5: $235 $262 $266
$82 —u
= $240
$0 B$ae— $os , $163 | 120 |
Before Loan(s) 1 Loan 2 Loans 3 Loans 4-5 Loans
- Food Education —- Healthcare Total

SAACID retains full copyright over this documentiail data therein. Any reproduction in full or part must appropriately acknowledge SAACID as tieaior and owner of the data and document.
SAACID can be contacted iaformation@saacid.org



59

Monthly Expenditure Compared with Number of Loans Received

Data for survey participants was divided into catexs by the number of loans they received. Averagathly spending on food, education and
healthcare was then calculated for each category.
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FOOD Expenditure: Before versus Now

Survey participants were asked about their morftiog expenses for the household before they fiised the SAACID credit scheme versus
now. The average amount spent on food BEFORE ®8&nth, while the average NOW is $100/month,\&@rage increase of 82%.

The following is a breakdown of their response imonthly expense ranges of U.S. dollars:

Monthly Food Spending - Absolute Values

150
1257
1001
757
501
257

No. of participants

B BEFORE B NOW
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Monthly Food Spending - Percentage Shift

100y

% Percentage %

B BEFORE B NOW

Seventy-one percent of participants increased thed spending by at least half the amount theytspefore joining the credit-scheme.
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EDUCATION Expenditure: Before versus Now

Survey participants were asked how much they spenthly on education before they joined the SAACHdit scheme and how much they
spend now. The average amount spent on educaE&B®OBE was $7/month, while the average NOW is $24tma 243% increase.

The following is a breakdown of participant respmsto monthly expense ranges of U.S. dollars:

Monthly Education Spending - Absolute Values

16011 146

%)

[

(4]

o

©

ot

@ B Before
o

- B Now
o

Z

None  Upto $10 $11-20 $21-30 $31-40 $41-50 Over $50
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Monthly Education Spending - Percentage Shift

48.8
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HEALTHCARE Monthly Expenditure: Before vs. Now

Survey participants were asked how much they spenthly on healthcare before they
joined the SAACID credit scheme and how much thEsnsl now.

The average amount spent BEFORE was $4/month, Wiglaverage NOW is $12/month, a
200% increase.

The following is a breakdown of participant respemgto monthly ranges of U.S. dollars:

Absolute Values

180

No. of participants

@ N Q N\ Q
& QQ\S% 599’9/ Ss’?’fb O@s;b
B BEFORE H NOW
Percentage Shift
100

Percentage %
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LOAN ENABLED LUXURIES

Participants were asked what they have purchasbder able to do since they joined the
SAACID credit program (luxuries, special activitietc.).Multiple answers were permitted.

Loan did not
enable luxurie
28%
Loan enabled
luxuries
72%

102 participants indicated they purchased goldesjaming the credit program

32 participants mentioned being able to send tteidren to school (some including
university) since joining the credit program wdela luxury

21 participants claimed they built or renovatedrthemes

49 participants claimed they installed water, eleity, and/or a telephone in their homes
since joining the credit program

23 participants mentioned buying new clothing fagit children and themselves was a
luxury since joining the credit program

10 participants claimed that bought land sinceifgjrihe credit program

36 participants indicated they bought a televisianbile phone, radio, and /or a video
player since joining the credit program

8 participants indicated they bought new househelds since joining the credit program
4 participants said they bought cosmetics and pgfusince joining the credit program
2 participants said they bought beds and mattrédesesildren

1 participant indicated they bought a tailoring imae

4 participants stated they use all their extra ngdoe business growth

2 participants mentioned that being able to hamat8tious meals a day was a luxury
since joining the credit program

1 participant said they purchased a fuel tank sjoiceng the credit program

83 participants did not indicate any luxuries sijaging the credit program (28% above)
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Luxuries According to Take-Home Income

Participants responses were divided into categbassd on whether or not they indicated havingriesusince joining the credit scheme.
‘Luxuries’ were self-defined by the clients survdymvered a wide range of purchases or specialitteti. Those who identified having
luxuries, and those who did not were then dividasldl on their take-home income bracket.
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The average take-home income for those who diddeatify luxuries was $1465, while the average medor those who claimed luxuries

since joining the credit scheme was $1884.
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BUSINESS STOCK Expenditure: Before versus Now

Survey participants were asked how much they spenthly to purchase business stock before theggbthe SAACID credit scheme and how
much they spend now. The following is a breakdaivtheir response into monthly expense ranges 8f dollars:

The average amount spent on business stock BEFGRE¥53/month, while the average NOW is $726/manttincrease of 375%.

Monthly Business Stock - Absolute Values

1507 144

No. of participants
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Monthly Business Stock - Percentage Shift
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* Nothing refers to those who indicated they hadneiness stock expense (23 participants) — sualoagen engaged in tye ‘n’ dye work - or
survey participants who do did not provide enoughbrimation to answer the question.

79% of participants more than doubled their monéXgenditure on business stock.
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BUSINESS STOCK Purchasing Frequency

17 participants indicated they purchase their lssirstock on a weekly basis

181 participants indicated they purchase theirrmss stock every two weeks
(fortnightly)

90 participants indicated they purchase their lassrstock on a monthly basis

12 participants indicted they purchase their bigsrstock on a daily basis

Daily Weekly
4% 6%

Monthly
30%

Fortnightly
60%
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Employment Hiring

Participants were asked if they employ anyone éir thusiness and if so how many and how
much they are paid. Only 20 (6.7%) participantidated they have hired employees (16 of
who indicated they have only one, while 4 have ntbas one employee).

6.7%

@ Have Hired Employees

B Do NOT Have Hired Employees|

93.3%

Payment of Employees

Those 20 patrticipants answered gave the followasponses regarding how much they pay
their employees each:

1 participant pays their employee $10 per month
1 participant pays their employee $12 per month
1 participant pays their employee $14 per month
1 participant pays their employee $15 per month
1 participant pays their employees $18 per month
1 participant pays their employee $20 per month
2 participants pay their employees $21 per month
1 participant pays their employees $25 per month
5 participants pay their employees $30 per month
2 participants pay their employees $35 per month
1 participant pays their employee $45 per month
1 participant pays their employee $50 per month
1 participant pays their employee based on whatshe

1 participant pays their employee 1200 Somali Bigdl per bag carried
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Socio-Economic Indicators
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Girl Education

Survey participants were asked whether or not shgport educating girl childre89.67%
said yes with the single negative respondent saying yasphly after her boy children had
the first opportunity.

Thirty participants (10%) stated they support gitlication but did not give a specific
reason(s) as to why. Of those that gave a rediseripllowing is their response:

79 participants (26.3%) said they support educdtieg girls so they can develop
themselves, their minds and capacity, and cantheip children, parents and even their
country in the future.

50 participants (16.7%) simply stated that knowtdgsdom/education is good. Some
described education/knowledge as light, powerkar & passport to a better future.

25 participants (8.3%) said being educated would fels to get good jobs and salaries.

38 participants (12.7%) focused their responsenerimportance for girls to have equal
opportunity to their male counterparts and/or tmehe respect of their future husbands.
Some specifically stated that education is a ragtt girls have the same rights as boys.

22 participants (7.3%) mentioned ignorance as b&ngnemy in life” or “like being
blind or in darkness” or “like a serious illnes®f those, half of the participants referred
specifically to their own experience of growingwijthout education and not wanting
their daughters to experience the ignorance ariddhopportunity they had.

14 participants (4.7%) generally focused their oesg around education leading to a
better life, making statements such as “educatilonva you to live like a human being"
and "education will help her find satisfaction ii@'

13 participants (4.3%) specifically stated theydubgor their girls to be educated in order
to participate in the future development of thertogion a political level.

9 participants (3%) stated they wish for theirggid be educated in order to help them in
the future when they retire.

8 participants (2.7%) made statements about theathleenefits to society when girls are
educated, such as “educating your daughter youageltlce whole nation” or “it's better
for society if women are educated” or more spealilycgirls are more likely to help than
boys.”

5 participants (1.7%) said “an educated mother pvidlduce educated children.”

3 participants (1%) said education will allow theirls to adapt to different societies and
share information with other girls in the world

3 participants (1%) said they support girl educatmreduce the number of illiterate girls
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Medical Attention

Participants were asked the last time they vissteldctor. Forty participants (13.3%) claimed
they have never been to a doctor. The followingrcehows a breakdown by year of the
other 260 participants who cited a year they lasted a doctor.

No. of participants

Year Visited Doctor

Out of the chart we are able to see that 242 paatits (80.6%) have been to a doctor during
or after year 1996, the year the SAACID credit pang began.

1996-2005
81%

Never Visited
Doctor
13%

1989-1995
6%
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Personal Medical Problems

Participants were asked if they had anyrentmedical problems and if so what they were.
After noticing during the early weeks of the surtegt few participants were acknowledging
any medical problems, it was realized that paréintp the woradurrentneeded to be changed
to recent, as participants would answer “no” todhestion, even if they had recently been to
a doctor. By the finality of the survey 141 papents (47%) claimed no illness.

A variety of personal medical problems were exprddsy the other 53% of participants. The
only illness mentioned in significant numbers waadara with90 participants (30%)

claiming to have had malaria. Malnutrition was expeienced by 12 participants, diabetes
by 6 participants and all other illnesses were mentioned by 1-S5@pants each, such as:

Diabetes, typhoid, TB (4 participants), abdomirahp allergies, anaemia, asthma,
tetanus, back pain, high blood pressure, cholega(fcipants), conjunctivitis, labour
delivery problems, gastro intestinal disorders,apgvological problems (5
participants), miscarriage (4 participants), hgaih, hepatitis, nerve problems,
pneumonia, eye infections, tooth infections, jgain.

Medical Problems of Family Members

When responding regarding the medical problemdtwrdfamily members (primarily their
children) the trend in the interpretation of theesiion and the answers were very similar.
Forty-three percent (130 participants) claimedrtfenily members had no medical
problems. Of the remaining participants, the masponses were the following:

77 participants (25.7%) indicated their childrerfamily members had malaria

26 participants (8.7%) indicated their childrerfaimily members suffer from malnutrition
21 participants (7%) indicated their children amfly members suffer from TB

27 participants (9%) indicated their children anfly members suffer from bronchitis

Constraints in Visiting a Doctor

When participants were asked if they face any camgs in visiting a doctor, 75% (225
participants) claimed not to face any constraifitke remaining 25% said the following:

3 participants mentioned it is difficult to accelse doctor

26 participants mentioned financial barriers tarsg@ doctor

9 participants said they are made to feel unwelcbar® uncomfortable

13 participants said it either takes too much tane crowded and noisy

8 participants said the doctors insist they use gitearmacy and laboratory and require
unnecessary examinations

8 participants said they were unsatisfied withttkatment being poor quality

8 participants said they faced constraints buindidarticulate what they were.
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Female Circumcision
Survey participants were asked what age they weremcised (if ever) and what form.

The 'Pharonic’ form involves the removal of all ig&lim and full infibulation (the stitching up
of the vagina to leave a hole only the size ofargof rice for urinating and menstrual flow).

The 'Sunna’ form has three different levels: 1)idppck on the clitoris, 2) Partial removal of
the clitoris and several stitches (partial infiliida), or 3) Partial removal of the clitoris and
removal of the labia major and partial infibulation

All participants indicated they were circumcise@l-nine percent of participants underwent
circumcision at the ages of 6-8.

120 110
100 ;
*2 85 0 Pharonic
S 80 u B Sunna
O
g 60 48
S 40
o
< 20 2 3 13 110
1 1 1 2 22 2
0 —_— = I 1 . I I I = |_| I |_L o -
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Age Circumcised

274 participants (91.3%) were circumcised withhie Pharonic form, while 26
participants (8.6%) underwent Sunna style circurnis

< Sunna
Pharonic 9%

91%
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When asked what type of circumcision, if any, tiae}y advocate for their daughters, the
following was their response:

11 participants said they don’t support or advofateiny form of circumcision for their
daughters

6 participants said they advocate for Pharoniestyicumcision of their daughters
282 participants said they advocate for Sunna siyteimcision of their daughters

1 participant said she will consult with her dawgltrst

Circumcision of Daughters

Daughter's

decision
None 0%

4%

Pharonic
2%
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Protection of Human Rights

Participants were asked if they felt their humaits are protected, and if so, how or by
whom.

2 participants said they feel their human righs@otected by their husband
111 participants said they feel their human rigires protected by their relatives/clan

99 participants said they feel their human rigtres protected by Islam (including God,
Sharia courts, and religious leaders)

38 participants said they feel their human rigires protected by human rights
organizations, non-governmental organization androanity based organizationd@O'’s)

1 participant specified that good Samaritans amddbiding people protect them
5 participants said they feel protected by locdharities

21 participants said they feel their human rigires protected but did not specify by
whom/what

23 participants said they felt their human righs ot protected

33.h

12.7%

0.7% 0.3%
B Husband O Clan Relatives
O Islam O NGO's
B Local Authorities B Good Samaritans
B Unprotected B Protected- unspecified
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MICRO-CREDIT 2005: FACT SHEET

CLIENT INFORMATION / WARBIXINTA MACAAMIILSHA

1. NAME / MAGACA
2. | Age /Da’'da Approximately years old.
Ugu dhawaantii sano jir
3. Place of birth /Goobta dhalashada Region/Gabolka:
4. Marital status/ Xaalada Guurka SingleDoob Widowedlaga Geeriyooday
Married/ Xaas Divorcedlafuray
5. Total # of people currently in your
household/Inta qof ee uu qoyska ka
koobanyahay:
6. How many children have you conceived/ Alive/noo DeadEeeriyootay
Imisi carruur ah ayaad dhashay?
7. Current residency District/ degmada:
Deegaanka hadda aad deggan tahay
8. Are you displaced? Ma soo gaxday? YESHaa NO/Maya

EDUCATION SECTION / DHINACA WAXBARASHADA

9. Education Background: None  Primary Secondary College University
Heerka waxbarasho Waxba Hoose/Dhexe Dugsi Sare Kulliyad Jaamicad
10. | Have you completed LNT?
When? Ma dhamaysatay NO/Maya YES/Haa, DATE/ Taariikhda
farbararashada? Goorma?
11. | Literacy level: Read Write Neither Basic Minimum
Akhrisqgorista Akhris Qoris Midnaba Wax yar
12. | Numeracy level: Add/Subtract Calculator only & BasidMinimum
Heerka Xisaabta Iskudar/kalagoyn Makiinada Xisaabta kaliygo wax yar
Multiply/Divide None
Iskudhufasho/Qaybin Midnaba
13. | Any other trainings (vocational)/
Tababarro kale ma soo gqaadatay NO YES, WHAT:
(sida tababaro farsameedyo)? Maya Haa Maxaa

CREDIT PROGRAM INVOLVEMENT/ KA QEYB QAADASHADA BARNAAMIJKA

DEEYNTA.
14. | Date you joined the SAACID credit
scheme? DATE/Taariikh:

Goormaad ku soo biirtay mashruuca
Daymaha ee SAACID?

15. | Name of Current Cell and Solidarity:

Magaca unugga iyo isutagga kooxda:

Cell/Unggga:

Solidarity/Isutagga:
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16. | Are you currently in a credit-cycle? / NO YES
Haatan ma Deynbaad qaadataa? Maya Haa

17. | What was the MOST helpful subject Vision for future Health & Hygiene
you learned in the Loan Orientation Bookkeeping Forums __ |
Seminar (LOS) ? o Conflict Resolution Advocacy |
Maxeey ahaayeen maadooyinkii AAD | \women’s Rights FGM
KUU CAAAWIYAY o0 aad ka baratay - -
siminarkan deynta’. or N/A -Did NOT attend LOS

18. | What was LEAST helpful subject Vision for future Health & Hygiene
learned in the LOS? o Bookkeeping Forums ___ |
Maxeey ahaayeen maadooyinkii aan Conflict Resolution Advocacy
WAX TARKA LAHEEYN o0 aad qaaday \w/omen's Rights FGM T

intii uu tababarku kuu socday?
or N/A -Did NOT attend LOS

19. | How many loans have you received? 1 2 3 4
How much was each loanPmisa Amount:
deymood ayaad qaadatay? Imisa ayay| Lacagta
deyn waliba ahayd?

20. | Have you repaid all your loans in the YES/Haa NOMaya
nominated period? If not, why?
Ma ku soo celisay denykii aad qaadtay | Why Not/ sabab:
nuddadii loogu talo galay?

BUSINESS /GANACSI

21. | What type of business was the loan(s) for? / Describe/Tilmaam:
Noocee ganacsi ayaad deynka u isticmaashay?

22. | Did you have an established business before
joining the credit scheme? YES NO

Ma lahayd ganacsi sugan inta aadan ku soo Haa aha
biirin mashruca deynta?

23. | How much total money did you use to start Amount/:Qaddarka
your business, and where did you get the fundsp
Imisa ayay aheyd lacagta aad ku billowday From Where/Xaggee

ganacsigaaga, iyo xaggee ka heshay lacagta?

24. | How did you change your business after the Describellilmaan:
loan?

Maxaad ka beddeshay ganacsigaaga kadib
markii aaad deynta gaadatay?

25. | Where do you operate your business(s)? Market / Suuq:
Ganacsigaaga halkuu ka howl galaa?

26. | Does your family assist you in your business? YES Who: NO
Qoyskaagu gacan ma ka geystaan ganacsigaaga?Haa, Kuma: Maya

27. | Other business & work history (from any time | Describe/lilmaan:
in your life):

Ganacsi kale iyo taariihda shago inta aad
nooeed?

SAACID retains full copyright over this documentiatl data therein. Any reproduction in full or part must appropriately acknowledge
SAACID as the creator and owner of the data andidwmt.
SAACID can be contacted iaformation@saacid.org



81

28. | Have you ever operated a business that YES NO Describe:
collapsed? If so, what happened? Haa Maya Tilmaan:
Hadda ka hor ganacsi aad haysid ma ku
fashilantay? Haddi ay jirto maxaa dhacay?

INCOME / DAQLI

29. | Who was the primary breadwinner Father/Abbo MotherHooyo
before entering the credit schentf®
Inta aadan mashruuca daymanka ee Husband/Ninkaaga MyselfAniga
SAACID soo gelin reerka yaa u shageen
jiray? Other/Cid kale:

30. | Who is the primary breadwinner now? | Father/Abbo Mothetfiooyo
Qoyskiina maanta yaa u shageeyo?

Husband/Ninkaaga MyselfAniga
Other/Cid kale:

31. | If you are married, what does your
husband do?/Haddii aad xaas tahay Describellilmaan
ninkaaga maxuu gabtaa?

32. | What was your TOTAL FAMILY Dayhaalin
INCOME just BEFORE joining the Amount: per monthisha
credit scheme? Meeqa: kasta Year/sannad
Imisa ayuu ahaa dakhliga goyskaagu kahor
inta aadan ku soo biirin mashruuca deyna?

Take home from Business/
Faa’iidada Ganacsigayga:
33. th;t cpnstitutes your TOTAL From Fagg'n'\aﬂheam(:’gss((a:
family income NOW? Remittances from Abroad
Lacag aad ka heshay dibada
Dakhlig reerkiina halkuu ka soo galag Otherdgcfaﬁ:sources,
hadda Dayifaalin
TOTAL INCOME: per monthfisha
Dakhliga Guud kasta Year/sanna

34. | During each loan, what was your During 1* Loan:
daily average business REVENUE

& | before any expenses? Amount: per day

Meega: maalin kasta
: nd .

b. | Muddadii deyn walba ay socotay, During 2_Loan:
imisa ayeey ahayd maaliyadda Amount: per day
lacageed ee kaa soo gasho Meeqa:. maalin kasta
ganacsigaaga celceliska maalintii

c. inta aadan wax garash gareeynin. | During 3" Loan:

Amount: per day
Meeqa: maalin kasta
d.

During 4" Loan:

Amount:

per day

Meeqa:

maalin kasta
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35. | What are all your business and Business Stockiadeecadaada
family expenses NOW? Loan Repayment/Deyn soo celin.
Maxaad u isticmaashaa ama ku _
garashgareeysaa lacagta ka soo baxdexes/Store keeping/Rent:
ganacsigaaga iyo qoyskaaga hadda? Food Raashin
Healthcare/Caafmaad
Education/ Waxbarashao:
Giving / Kaalmeyn
Other/ Waxyaabo kale
36. | What were all your business and family| Business Stockiadeecadaada
expenses BEFORE you joined the Taxes/Store keeping/Rent:
credit scheme?
Maxaad u isticmaali jirtay ama ku Food Raashin
garashgareeyn jirtay lacagta ka S0 bg)l Healthcare/Caafmaad
jirtay ganacsigaaga iyo qoyskaaga intii _
aadan ku soo biirin mashruuca deynta?| Education/ Waxbarasho:
Giving / Kaalmeyn
Other/ Waxyaabo kale
37. | What have you purchased or been o
able to do since you joined the credit Describelimaan:
scheme (luxuries, activities, etc)?
Maxaa kuu suurta galay in aad soo iibsatid
ama gabsatid in aad ku jirtay mashruuca
Deynta ( sida galab ama howlo kale)?
38 | How often do you purchase stock for your
business? Daily bi---weekly monthly Yearly
Imisa jeer ayaad badeecad u soo iibsataa | Mar kasta usbuuc walba bil kasta sanadkii
ganacsigaaga? Labaadi usbuuc
3¢ | Do you employ anyone in your business?
Ganacsigaaga ma shagaalaysay ruux kale? YES NO
Haa Maya
If so, how many people do you employ and
how much do you pay them? # of employees: _ Amt. Paid per
Haddii ay taasi jirto imisa ruux ayaa kuu gof immisa: Meeqga lacag kasta
shageeyo maxaadna siisaa oo kharash ah?

DEVELOPMENT & GOALS / HORUMARINTA HIMILADA

40. | How did your life changeas a result

of entering the credit scheme?
Sidee bay noloshaad isu baddeshay ama u

mashruuca deynta?

horumartay kadib intii aad ka soo qaybgashay

Describe /Tilmaam

41. | How has your_role in the communitychanged
as your business expanded and/or your
income increased?

Sidee bay isu beddeshay kaalintii aad ku
lahayd bulshada markii uu unacsigaagu fiday

iyo/ama dakhligaagu kordhay?

Describe /Tilmaam:

SAACID retains full copyright over this documentail data therei
SAACID as the creator and owner of the data andictamt.
SAACID can be contacted iaformation@saacid.org

n. Any reproduction in full or part must appropriately acknowledge




83

42. | How has your business changed the way you
see yourself (affected your self-esteernatc)?
Ganacsigaagu wax ma ka beddelay sida aad

isu aragtid?

Describe /Tilmaam:

43. | Is there any type of future training you
want? If so, what?

Majiraa nooc tababar aad xiisaynaysid in

aad gaadatid mustagbalka? Waa noocee|;

?

YES, What:
Haa, Maxaa

Maya

44. | How would you like to expand or change
your business in the future?

Sidee baad jeceshahay in aad u balaaris
ama u beddesho ganacsigaaga

nustagbalka?

Describe /Tilmaam:

45. | What are the constraints and risks in
operating your business?
Maxay yihiin cagabadaha ka

horyimankara Ganacsigaaga?

Describe /Tilmaam:

46. | If anything was possible, what kind of
business would you like to have and what
amount of loan would you need to
succeed?

Haddii wax waliba suurtagalaan, noocee
ganacsi ah ayaad jeclaan lahayd? Imisa
deyn ah ayaad u baahnaan lahayd si aad

guul u gaarto?

Type of Business:
Noocee ganacsi

Amount / Lacag:

47. | Would you accept a higher service charge
on a larger loan?
Haddii deyn badan lagu siiyo ma

ogoshahay kharashk adeeg oo badan?

D

NO 3% 5% 7% 109

Other:
Waxyaabo kale

48a | Do you safeguardmoney? If so,
how/where?

Ma kaydsataa lacag? Haddii ay jawaabtu
tahay haa Imisa?

What problems do you face in
safeguarding money? M axaa dhib ah oo
aad kala kulantaa kaydinta lacagta
Would you trust a SAACID money
holding facility if it was offered to you?
Ma aamini lahayd fududeynta keydinta
SAACID haddii laguu laguu soo
bandhigo?

YES, Where:
Haa, Xaggee:

49. | Do you know of other women who would like
to participate in the training and credit
scheme?

Ma ogtahay hawen kale oo rabo in ay ku soo

biiraan mashruuca deynta

YES
Haa

NO
Maya

STATISTICAL QUESTIONS / SU'AALO TIRA KOOBKA.

50. | Do you support educating your girl
children?
Ma taageeraysaa waxbarashada

gabdhahaaga?

Why:

YE$Haa NOMaya

Waayo
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51. | What medical problems have you had in| Malnutrition/ Nafagodaro_
the last few years? Malaria/ Kaneeco
Xaaladda caafimaad ee aad ku sugnaydB/Qaaxo
sanaadihii la soo dhaafay waa sidee? | STDs/Cudarada Galmada
None/waxba
Other / uwa kale
52. | Medical problems of family members Malnutrition/ Nafagodaro
Qoyskaaga xaalada caafimaad o ay kMalaria/ Kaneeco
sugnaayeen? TB/Qaaxo
STDs/CudaradaGalmada
None/midnaba
Other/kuwo kale
53. | When is the last time you visited a
doctor? YEAR: Never
Goorma ayay aheyd markii kuugu Taariikh Marnaba
dambaeysay ee aad dakhtarta boogato?,
54. | Do you face any constraints in visiting a YES NO
Haa Maya
doctor? If so what?
Describellilmaan :
Wax dhibaato ah ma kala kulantay mark
aad booganayso dhakhtarka ama
dhakhtarka ilkood?
55. | What age were you circumcised (if ever),
and what type? Age/Da’da:
Da'dee ba lagu guday? Noocee laguu
guday? Fircoone Sunne N/A
56. | What type of circumcision (if any) do
you advocate for daughters? Fircoone Sunne Midnaba
Nocee gudniin ee aad u ololaynaysid |n
lagu sameeyo gabdhaha?
57. | Do you feel your human rights are
protected? If so, how or by who? YES By What: N
Ma aaminsantahy in xuquuqdaada laHaa, Maxaa lagu: Maya

dhawro. Haddii ay sidaasi tahay siddg

e

baa loo dhawraa yaa se dhawra

58. What are your future expectations for this progamme (please collect as much detail
as possibl¥?
Maxaad mustgabalka ka rajaynaysaa mashruucan (&uururi macluumaad farahadan)

Interviewer / Wareeystaha

DATE / Taariiqda:

Ddb Client ID:
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